AN ANALYSIS ON THE INFLUENCE OF THE CHARACTERISTICS OF A COMPANY ON THE DISCLOSURE OF CORPORATE SOCIAL RESPONSIBILITY (CSR) WITH THE SIZE OF BOARD OF COMMISSIONERS AS MODERATING VARIABLE by simangunsong, margareth
AN ANALYSIS ON THE INFLUENCE OF THE CHARACTERISTICS OF A COMPANY 
ON THE DISCLOSURE OF CORPORATE SOCIAL RESPONSIBILITY (CSR) WITH 
THE SIZE OF BOARD OF COMMISSIONERS AS MODERATING VARIABLE 
(An Empirical Study in Agricultural Sector Companies listed in BEI in the period of 2011-
2016) 
 
Margareth R. T. Simangunsong, Azhar Maksum, Fahmi Natigor 
Universitas Sumatera Utara 
Margareth_simangunsong@yahoo.com 
 
Abstract : The title of the thesis was “An Analysis on the Influence of the Characteristics of a 
Company on the Disclosure of Corporate Social Responsibility (CSR) with the Size of Board of 
Commissioners as Moderating Variable (An Empirical Study in Agricultural Sector Companies 
listed in BEI in the Period of 2011-2016). The objective of the research was to obtain empirical 
evidence on the Influence of the Characteristics of a Company on the Disclosure of Corporate 
Social Responsibility (CSR) with the Size of Board of Commissioners as Moderating Variable. 
Company’s characteristics were valued by using Moderating Variable, Profitability, and Firm 
Size. The samples were 15 companies operating in agricultural sector. The research used causal 
associative research design which described the correlation between two for more variables 
which were tested simultaneously and partially. The result of the research showed that (1) 
simultaneously, leverage, profitability, and firm size had significant influence on disclosing 
Corporate Social Responsibility (CSR). Partially, leverage, profitability, and firm size had 
significant influence on disclosing Corporate Social Responsibility (CSR). Profitability and firm 
size had positive influence and leverage had negative influence on Corporate Social 
Responsibility (CSR). (2) The result of moderation test showed that the size of board of 
commissioners was significant in moderating the correlation between Profitability and the 
Disclosure of Corporate Social Responsibility (CSR), but it was not significant in moderating the 
correlation of leverage and firm size with the Disclosure of Corporate Social Responsibility 
(CSR). 
 
Keywords: Disclosure of Corporate Social Responsibility (CSR), Leverage, Profitability, Firm 
Size, Size of Board of Commissioners 
 
I. INTRODUCTION 
Many companies conducted Disclosure of Corporate Social Responsibility (CSR) activities. 
The companies could not adapt to society as their external environment. There was a mutual 
relationship between the company and the community. With the existence of Corporate Social 
Responsibility (CSR), it will forge a more harmonious relationship between the companies and 
society. Disclosure of Corporate Social Responsibility (CSR) was a process of communicating 
social and environmental concepts within organizations or companies that have various 
responsibilities. The parties concerned in a company were consisted of customers, employees, 
communities, owners or investors, suppliers and competitors. The International Organization for 
Standardization validated the ISO 26000 which served as a guideline on corporate social 
responsibility. The contents of ISO 26000: 2010 at various stages, principles, subjects, core, and 
guidance on Corporate Social Responsibility (CSR) and how Corporate Social Responsibility 
(CSR) is enforced in matters relating to Corporate Social Responsibility (CSR) in the company's 
financial statements that had been set in the Law of Limited Liability Number 40 year 2007 in 
article 66 verse (2), left aside the financial statements, the company is also required to report on 
social and environmental responsibility. Article 74 verse (1) applied that companies engaged in 
activities related to natural resources of social and environmental responsibility (Rindawati et al, 
2015). Therefore, Disclosure of Corporate Social Responsibility (CSR)  is very readable with 
sustainable development. Whether in education, health, and environmental sustainability, the 
company could not only be used, but was also responsible for the operation of the company 
against the possibility of improving the environment and time span. 
 
The agricultural sector were also grewing every year. This could be seen from the picture 
that referred to the area of major investment area in 2010 - 2014 that were increasing in growth. 
 
The increase did not occur only in the area of major commodities. The increase also 
occurred in commodity production per year in 2010 - 2014. This made the author to choose the 
agricultural sector as the object of research due to the close relationship with the environment, 
nature and society and different studies were different.  
Things that were very interesting, namely a research that wanted to discover and reveal the 
facts about the disclosure of social responsibility. The inconsistency of vertical research results 
motivated researchers to further analyze leverage, profitability and firm size variables with 
moderating variables.  
Therefore, the researcher was interested to do research entitled with “An analysis on the 
influence of the characteristics of a company on the disclosure of corporate social 
responsibility (CSR) with the size of board of commissioners as moderating variable an 
empirical study in agricultural sector companies listed in  Indonesia Stock Exchange ". 
 Research Purpose 
The purpose of the research was to determine the effect of leverage, profitability and firm 
size on Disclosure of Corporate Social Responsibility (CSR) and to determine the effect of the 
size of the board of commissioners on the relationship between leverage, profitability and firm 
size with Disclosure of Corporate Social Responsibility (CSR). 
 
Hypothesis 
1. Leverage, profitability, and firm size affected the disclosure of Corporate Social 
Responsibility (CSR) either partially or simultaneously  
2. The size of the board of commissioners could moderate the relationship between leverage, 
profitability and firm size with Disclosure of Corporate Social Responsibility (CSR). 
 
II. METHODOLOGY 
This research used a causal associative research design. The population in this study was 
the agricultural sector companies listed on the Indonesia Stock Exchange since 2011 to 2016.  
The data used in this research was secondary data in the form of annual reports and 
financial statements obtained and published from the website of the Indonesia Stock Exchange, 
which is www.idx .co.uk. Thus obtained the sample of 90 samples.  
Model and technique of data analysis in this research used multiple linear approach. Before 
performing hypothesis testing, the classical assumption of the research data was first tested due to 
it was a statistical requirement that must be met to perform multiple linear regression analysis. In 
this research, the classical assumption test that will be used was the normality test, 
multicolinearity test, heterokedastisity test, and autocorrelation test. Multiple linear regression 
equation in this research model can be formulated as follows: 
Y = a + b1X1 +  b2X2 +  b3X3 + e 
And moderating test, with moderating analysis model as follows: 
Y = a1+ b1X1+ b4Z+ b7X1Z + e1  
Y = a2+ b2X2+ b5Z+ b8X2Z + e2 
Y = a3+ b3X3+ b6Z+ b9X3Z + e3 
Where :  
Y     = Disclosure of Corporate Social Responsibility (CSR) 
a  = Constansta 
b  = Regression coefficient 
X1  = Leverage 
X2  = Profitability 
X3  = Firm size   
Z  = Size of Board of Commissioners   
e     = Standard error  
 
III. RESULT AND DISCUSSION 
Classical Assumption Test 
1. Normality Test 
 The normality test aims to test whether in the regression model, the intruder or residual 
variable has a normal distribution. 
One-Sample Kolmogorov-Smirnov Test 
  Unstandardized Residual 
N 90 
 Std. Deviation 3.89973446 
Most Extreme Differences Absolute .089 
Positive .089 
Negative -.074 
Kolmogorov-Smirnov Z .841 
Asymp. Sig. (2-tailed) .479 
a. Test distribution is Normal. 
b. Calculated from data. 
 
Based on the above table, the probability value of p or Asymp. Sig. (2-tailed) was known of 
0.479. Since the probability value of p, ie 0.479, was greater than the level of significance, i.e. 
0.05. This meant that the assumption of normality was met. 
 
Based on the normality test with the normal probability plot approach, the points spreaded 
quite closely to the diagonal line. This indicated the assumption of normality was met. 
 
2. Multicolinearity Test 
Model 
Collinearity Statistics 
Tolerance VIF 
1 (Constant)   
Leverage (X1) .944 1.059 
Profitabilitas (X2) .922 1.085 
Ukuran Perusahaan (X3) .932 1.073 
 
Based on the above table, the VIF value of leverage was 1.059, the VIF value of 
profitability was 1.085, and the VIF value of the firm size was 1.073. Since the VIF value of 
leverage, profitability and firm size, were not more than 10, then they were indicated as no 
multicollinearity. 
 
3. Heteroscedasticity Test 
Coefficientsa 
\Model 
Unstandardized Coefficients 
Standardized 
Coefficients 
t Sig. B Std. Error Beta 
1 (Constant) 13.373 9.527  1.404 .164 
Leverage (X1) -5.135 7.182 -.078 -.715 .477 
Profitabilitas (X2) .048 .059 .091 .817 .416 
Ukuran Perusahaan (X3) -1.474 1.443 -.113 -1.021 .310 
a. Dependent Variable: Glejser_Heteroskedasticity 
 
Based on the above table, heteroscedasticity test with Glejser test, it was known that the 
value of the entire Sig was greater than 0,05, hence it was not concluded heteroscedasticity 
symptoms.  
 
Based on the above figure, there was no clear pattern, and the points were spreaded above 
and below the number 0 on the Y axis, hence there were no heteroscedasticity. 
 
4. Autocorrelation Assumption Test 
Model Summaryb 
Model R R Square Adjusted R Square 
Std. Error of the 
Estimate Durbin-Watson 
1 .618a .382 .360 3.96717 1.434 
a. Predictors: (Constant), Ukuran Perusahaan (X3), Leverage (X1), Profitabilitas (X2) 
b. Dependent Variable: pengungkapan CSR (Y) 
 
Based on the above table, the value of the Durbin-Watson statistic was 1.434. It could be 
stated that the non-autocorrelation assumption was fulfilled. In other words, there were no 
symptoms of high autocorrelation in residuals. 
 
Hypothesis Testing Research 
1. Coefficient of Determination Test (R2 Test) 
Model Summaryb 
Model R R Square Adjusted R Square Std. Error of the Estimate 
1 .618a .382 .360 3.96717 
a. Predictors: (Constant), Ukuran Perusahaan (X3), Leverage (X1), Profitabilitas (X2) 
b. Dependent Variable: pengungkapan CSR (Y) 
 
Based on the above table, the determination coefficient value R ^ 2 lies in the R-Square 
column. It was known that the coefficient of determination was R2 = 0.382. The value meant that 
all the independent variables, namely leverage, profitability, and company size, simultaneously 
affected the disclosure variable of Corporate Social Responsibility (CSR) by 38.2%, the rest of 
61.8% were influenced by other factors. 
 
2. Simultaneous Significance Test (F Test) 
ANOVAb 
Model Sum of Squares df Mean Square F Sig. 
1 Regression 836.494 3 278.831 17.717 .000a 
Residual 1353.506 86 15.738   
Total 2190.000 89    
a. Predictors: (Constant), Ukuran Perusahaan (X3), Leverage (X1), Profitabilitas (X2) 
b. Dependent Variable: pengungkapan CSR (Y) 
 
 Based on the above table, the calculated F values were 17.717 and Sig 0,000. Because: 
F value counted 17,717> F table 2,7106 Sig 0,000 <0,05. So the leverage, profitability, and size 
of the company simultaneously significant affected on Disclosure of Corporate Social 
Responsibility (CSR). 
 
3. Partial Significance Test (t Test) 
Partial significance test results (t test) could be seen on the following table : 
Coefficientsa 
Model 
Unstandardized 
Coefficients 
Standardized 
Coefficients 
t Sig. 
Collinearity Statistics 
B Std. Error Beta Tolerance VIF 
1 (Constant) -7.248 4.560  -1.589 .116   
Leverage (X1) -6.852 3.437 -.174 -1.993 .049 .944 1.059 
Profitabilitas (X2) .065 .028 .203 2.303 .024 .922 1.085 
Ukuran Perusahaan (X3) 3.728 .691 .474 5.396 .000 .932 1.073 
a. Dependent Variable: pengungkapan CSR (Y) 
 
Based on the table above we learnt the following multiple linear regression equation: 
 Y = -7,248 – 6,852X1 + 0,065X2 + 3,728X3 + e  
Based on the multiple linear regression equation above, it was known: 
a. The regression coefficient value of leverage was -6,852, which was negative. The value could 
be interpreted leverage negatively affected Disclosure of Corporate Social Responsibility 
(CSR). Given value t count | -1,993 | > t table | 1,98 | and Sig 0,049 <0,05, hence leverage had 
significant effect to Disclosure of Corporate Social Responsibility (CSR). 
b. Regression coefficient value of profitability was 0,065, that was positive value. The value 
could be interpreted profitability had a positive effect on Disclosure of Corporate Social 
Responsibility (CSR. Given value t count | 2,303 | > t table | 1,98 | and Sig 0,024 <0,05, hence 
profitability had significant effect to Disclosure of Corporate Social Responsibility (CSR). 
c. The regression coefficient value of firm size was 3.728, which was positive. The value could 
be interpreted that firm size had a positive effect on Corporate Social Responsibility (CSR) 
disclosure. Known value t count | 5,396 | > t table | 1,98 | and Sig 0.000 <0,05, hence company 
size had significant effect to Disclosure of Corporate Social Responsibility (CSR). 
 
 
 
4.  Moderating Test 
The significance of moderation test in this study used the interaction test. The following 
were the results of significance test of the board of commissioners in moderating the relationship 
between leverage, profitability, company size to Disclosure of Corporate Social Responsibility 
(CSR). 
a. Significance Test of Board of Commissioner's Size in Moderating Relationship 
between Leverage on Disclosure of Corporate Social Responsibility (CSR) 
Coefficientsa 
Model 
Unstandardized 
Coefficients 
Standardized 
Coefficients 
t Sig. B Std. Error Beta 
1 (Constant) 15.343 1.412  10.864 .000 
Leverage (X1) -13.366 10.532 -.339 -1.269 .208 
Ukuran Dewan Komisaris (Z) .562 .286 .209 1.964 .053 
moderasi_ZX1 .618 2.422 .068 .255 .799 
a. Dependent Variable: pengungkapan CSR (Y) 
 
Based on the above table, the moderation equation of interaction test was obtained as 
follows: 
𝑌 = 15,343 − 13,366𝑋1 + 0,562𝑍 + 0,618𝑋1𝑍  
The Sig value of moderation_ZX1 was 0.799> 0.05, so the board size was not 
significant in moderating the relationship between leverage to Corporate Social 
Responsibility (CSR) disclosure. 
 
b. Significance Test of Board of Commissioner's Size in Moderating Relationship 
between Profitability on Disclosure of Corporate Social Responsibility (CSR) 
Coefficientsa 
Model 
Unstandardized Coefficients 
Standardized 
Coefficients 
t Sig. B Std. Error Beta 
1 (Constant) 13.061 1.460  8.947 .000 
Profitabilitas (X2) .346 .106 1.078 3.259 .002 
Ukuran Dewan Komisaris (Z) .840 .318 .312 2.637 .010 
moderasi_ZX2 -.047 .019 -.865 -2.461 .016 
a. Dependent Variable: pengungkapan CSR (Y) 
 
Based on the above table, the moderation equation of interaction test was obstained as 
follows: 
𝑌 = 13,061 + 0,346𝑋2 + 0,840𝑍 − 0,047𝑋2𝑍  
Given the Sig value of moderation_ZX2 was 0.016 <0.05, then the board size was 
significant in moderating the relationship between profitability to Corporate Social 
Responsibility (CSR) disclosure. 
 
 
 
 
 
 
 
 
c. Significance Test of Board of Commissioner's Size in Moderating Relationship 
between Firm Size on Disclosure of Corporate Social Responsibility (CSR) 
Coefficientsa 
Model 
Unstandardized Coefficients 
Standardized 
Coefficients 
t Sig. B Std. Error Beta 
1 (Constant) -9.904 11.600  -.854 .396 
Ukuran Perusahaan (X3) 4.146 1.836 .527 2.259 .026 
Ukuran Dewan Komisaris (Z) -.314 2.448 -.117 -.128 .898 
moderasi_ZX3 .046 .375 .124 .122 .903 
a. Dependent Variable: pengungkapan CSR (Y) 
Based on the above table, the moderation equation of interaction test was obtained as 
follows: 
𝑌 = −9,904 + 4,146𝑋3 − 0,314𝑍 + 0,046𝑋3𝑍  
The Sig value of moderation_ZX3 was 0.903> 0.05, so the board size was not 
significant in moderating the relationship between firm size against Corporate Social 
Responsibility (CSR) disclosure. 
 
IV. DISCUSSION 
The Influence of Leverage on Disclosure of Corporate Social Responsibility (CSR) 
The regression coefficient value of leverage was -6,852, which was negative. The value 
could be interpreted leverage negatively affected Corporate Social Responsibility (CSR) 
disclosure. Given value t count | -1,993 | > t table | 1,98 | and Sig 0,049 <0,05, hence leverage had 
significant effect on Corporate Social Responsibility (CSR) Disclosure.  
In accordance with the agency theory, corporate management with a high level of 
leverage would reduce the disclosure of social responsibility that made it not into the spotlight of 
the debtholders. The decision to disclose Corporate Social Responsibility (CSR) would be 
followed by expenditure for disclosures that could lower revenues, so that firms with high 
leverage ratios resulted in high oversight by debtholders on corporate activity. 
 
Effect of Profitability on Disclosure of Corporate Social Responsibility (CSR) 
Regression coefficient value of profitability was 0,065, which was a positive value. The 
value could be interpreted that profitability had a positive effect on Disclosure of Corporate 
Social Responsibility (CSR). Given value t count | 2,303 | > t table | 1,98 | and Sig 0,024 <0,05, 
hence profitability had significant effect to Disclosure of Corporate Social Responsibility (CSR).  
This was due to a company with a high level of profitability that would make a wider 
disclosure as one attempted to convince the external party that the company was in a strong 
competition and also showed good company performance at the time.  
The results of this research were in accordance with the agency theory which stated that 
the increasing profits would make the company disclosed wider social information. This was 
caused of companies with high profits would be in the spotlight, then companies would incur 
costs associated with social responsibility.  
At a time of low profitability, the company expected the users of the report to read the 
"good news" of the company's performance. "Good news" This could be a social activities 
environment conducted by the company. The results of this research supported the theory that 
states that with the existence of high profits, then management will conduct a broad social 
disclosure. A higher level of profitability reflected the company's ability to generate higher 
profits, enabling the company to increase its social responsibility, and to disclose its social 
responsibility in the wider financial statements. 
 
 
Influence of Corporate Size on Disclosure of Corporate Social Responsibility (CSR) 
The regression coefficient value of firm size was 3.728, which was positive. The value 
could be interpreted that firm size had a positive effect on Disclosure of Corporate Social 
Responsibility (CSR). Known value t count | 5,396 | > t table | 1,98 | and Sig 0.000 <0,05, hence 
firm size had significant effect to Disclosure of Corporate Social Responsibility (CSR).  
This research was consistent with the agency theory, whereby larger firms with greater 
agency costs would disclose wider information to reduce agency costs. Company size could be 
defined as a scale in which small companies could be classified in various ways, such as 
expressed in total assets, stock market values, and others. 
 
Effect of leverage, profitability, firm size on Disclosure of Corporate Social Responsibility 
(CSR) 
Based on the result of simultaneous test with F-test, CR, ROA, and DER simultaneously 
had a significant effect on Disclosure of Corporate Social Responsibility (CSR) and based on F 
test result, it was known that F value count 17,717> F table 2,7106 and Sig 0,000 <0,05, hence 
leverage, profitability, and firm size simultaneously had a significant effect on Disclosure of 
Corporate Social Responsibility (CSR). 
It was very reasonable if the overall variables were able to affect simultaneously due to 
leverage, profitability, company size helps Disclosure of Corporate Social Responsibility (CSR). 
All of these variables had been partially discussed and had a significant influence, although there 
were two variables that negatively affected, but the most important thing was that when all 
independent variables were able to partially influence, it had a great possibility also to be able to 
affect simultaneously. 
 
Influence of Board of Commissioner Size as Moderating Variable 
Based on the results of moderation testing, the size of the board of commissioners was 
significant in moderating the relationship between profitability to Disclosure of Corporate Social 
Responsibility (CSR). This could be seen from the results stating: 
a. Significance Test of Board of Commissioner's Size in Moderating Relationship between 
Leverage to Disclosure of Corporate Social Responsibility (CSR).  
𝑌 = 15,343 − 13,366𝑋1 + 0,562𝑍 + 0,618𝑋1𝑍  
The Sig value of moderation_ZX1 was 0.799> 0.05, so the board size was not 
significant in moderating the relationship between leverage to Disclosure of Corporate 
Social Responsibility (CSR). 
b. Significance Test of Board of Commissioner's Size in Moderating Relationship between 
Profitability to Disclosure of Corporate Social Responsibility (CSR).  
𝑌 = 13,061 + 0,346𝑋2 + 0,840𝑍 − 0,047𝑋2𝑍  
Given the Sig value of moderation_ZX2 was 0.016 <0.05, then the board size was 
significant in moderating the relationship between profitability to Disclosure of Corporate 
Social Responsibility (CSR). The board of commissioners was a representative of 
Shareholder who served as the supervisor. The size of the board of commissioners was 
valued by the number of boards of commissioners. For a more accurate result that the size 
of the board of commissioners was significant in moderating the relationship between 
profitability to Disclosure of Corporate Social Responsibility (CSR), the variable of 
Number of Meetings of Commissioners to assess the quality of the board of 
commissioners could be added. 
c. Significance Test size of the Board of Commissioners in Moderating the Relationship 
between Company Size to Disclosure of Corporate Social Responsibility (CSR) 
𝑌 = −9,904 + 4,146𝑋3 − 0,314𝑍 + 0,046𝑋3𝑍  
Was known that the Sig value of moderation_ZX3 was 0.903> 0.05, then the size 
of the board of commissioners was not significant in moderating the relationship between 
firm size to Disclosure of Corporate Social Responsibility (CSR). 
 
V. CONCLUSION AND SUGGESTION 
Conclusion 
 After analyzing based on the results of this study, the researchers can conclude, as 
follows : 
1. Simultaneously, leverage, profitability, and company size had a significant effect on 
Disclosure of Corporate Social Responsibility (CSR). Partially, leverage, profitability and 
firm size had a significant effect on Disclosure of Corporate Social Responsibility (CSR). 
Profitability and firm size had a positive effect on Corporate Social Responsibility (CSR), 
while leverage had a negative effect on Corporate Social Responsibility (CSR) leverage. 
2. Based on the results of moderation testing, the size of the board of commissioners was 
significant in moderating the relationship between profitability to Disclosure of Corporate 
Social Responsibility (CSR). Meanwhile, the size of the board of commissioners was not 
significant in moderating the relationship between leverage and firm size to Disclosure of 
Corporate Social Responsibility (CSR). 
 
Limitation of Research 
The research was limited to constraints that need improvement and development for the 
upcoming researches. The constraints were as followed: 
1. In this research, the sample used were only from the agricultural company that were 
registered in Indonesian Stock Exchange. Thus, the companies used as samples could not 
represent the whole  companies in Indonesia. 
2. The research's time period used in this research was a timespan of 2011 to 2016. 
3. Only used 3 independent variables that were predicted to affect the disclosure of 
Corporate Social Responsibility (CSR). The statistical test has shown that the effect of the 
3 variables was amounted to 38,2%. 
 
Suggestion 
Based on the limitation of the research, the author recommender several suggestions as 
followed: 
1. For the next research, it would be better to use a greater sample, such as including the 
other companies sector aside from agriculture. 
2. For the next research, it would be better to expand the timespan of the research up to 10 
years span in order to produce a better result. 
3. It was recommended to add along other variables that could theoretically affect the 
disclosure of Corporate Social Responsibility (CSR), for instance liquidity, company 
profile, etc. 
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